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e-Dagang Expo (eDX)  

Event Summary 

 

Day 3 Highlights: E-Commerce Not The Destination, 

But A Journey’ 
 
Day three of the e-Dagang Expo (eDX) by the Malaysia Digital Economy Corporation 

(MDEC) commenced with webinars from top e-commerce industry players. The five-

day virtual expo aims to increase digitalisation for retail, in line with the new normal 

that the COVID-19 pandemic brought about. 

Starting proceedings for the day was a panel session that Yeoh Seng Hooi, National 

Secretary of the Small and Medium Enterprises Association (SAMENTA), moderated. 

The panel discussed strategies for successful cross-border trade as well as the benefits 

of going digital right now. 

One key takeaway from the discussion, which was focused on B2B businesses, is how 

SME’s need to understand their own products as well as their customers before 

venturing into exporting as it is an expensive endeavour. Another challenge that SMEs 

face whenbringing their businesses online is how they do not know what is needed to 

get started. To that, the panellists agreed that sellers must do their homework, 

especially when it comes to assessing their market, competition, deciding on pricing 

and identifying their unique product selling point. 

“E-commerce is a journey, not the destination. Don’t be discouraged and keep 

learning. You will get there one day,” advised one of the panellists, Pamela Poh, 

Founder of Averest Ecommerce. 

Next was a webinar by SHOPLINE, presented by Partnerships Manager, Nur Azre. 

SHOPLINE is a one-stop e-commerce solution platform that help businesses create 

their own online stores. It specialises in building attractive websites connecting to 

warehouse, payment and logistics partners, providing access to business analytics 

and customers database, offering services for customers relationship management 

and digital marketing. 

SHOPLINE also announced that it has special packages for fresh producers and sundry 

businesses. It currently offer basic and premium plans for businesses looking to either 

shift online or boost their online sales. Premium users also get access to SHOPLINE’s 

analytics tool – Shoplytics, a service that helps sellers understand buyer behaviour and 

how well their products are doing in the marketplace.  

The third session was conducted by Tang Siew Wai, Country Manager of Carousell, an 

online C2C and B2C marketplace. He introduced CarouBiz, a subscription to a suite 

of premium seller tools. SMEs that have registered for the service will be able to enjoy 

several perks, including being featured on the application’s mainpage and website, 

access to a starter pack of tools to improve product marketability worth RM500 and 
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guaranteed digital payment transactions via Carousell Protection with zero fee for 

sellers.  

The advantage of using Carousell is how it offers flexible capabilities to merchants in 

choosing their payment dealing processes. This allows for a wider range of businesses 

to onboard on its community marketplace. 

He also highlighted on the recently launched #TetapBuka campaign that will aid 

2,000 local SMEs with zero commission, administered in collaboration with MDEC. 

Eligible businesses will get free access to the CarouBiz Lite package, with 5,000 coins 

worth RM500 that can be used to give their listings more visibility. Businesses with 

physical stores will be prioritised as the package is aimed at such enterprises as it helps 

boost sales in order to cover overhead costs. 

The final webinar for the day was presented by Dr. Ch’ng Soo Ee, CEO of CAIQ 

(Chinese Academy of Inspection & Quarantine) Test Innovation Malaysia Service 

Centre. This is aimed at those interested in exporting prepacked food products into 

China. Recent relaxation of policies related to registration requirements for the import 

of pre-packaged food labels into China means that now is the best time to export to 

the Chinese market.  

She clarified several requirements for exporting food to China such as use of 

ingredients, labelling and nutritional value requirements. She also shared about the 

measures for exporters to take note of when exporting to China. This includes the 

importance of trademarking one’s goods to avoid intellectual property disputes and 

selecting the right partner like customs agent to help do proper applications and 

submissions.  

Attended by over 7,000 virtual participants, the sessions today were met with great 

enthusiasm by local entrepreneurs who were keen to transform their businesses into 

digital enterprises. The e-Dagang Expo will continue tomorrow with webinars from 

SushiVid, Yezza, HELPY, Everpeaks and KK Ecommerce. 

 

For more information please visit: www.go-ecommerce.my/eDX    
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