
 

 

MALAYSIA Press Release 

Malaysia Maintains Its Leadership Position in Global Islamic 

Economy Indicator Score 2019/20 

• Leadership role extends for other data-sets within State of Global Islamic Economy 

Report 2019/20 that features 73 countries 

• Total consumer spending in Islamic economic sectors recorded US$2.2 trillion, a 5.2 per 

cent growth from last year 

• Investments for Islamic-focused businesses/services worldwide totalled US$1.2 trillion 

in 2018, with 399 per cent increase over previous year 

 

Kuala Lumpur: 13 November, 2019 – Malaysia, one of the first to develop and implement Islamic finance 

functions and capabilities, continues to lead in the Global Islamic Economy Indicator (GIEI) for this year. 

This, according to the State of the Global Islamic Economy Report (SGIE) 2019/20, is the highest 

accomplishment for Malaysia among the seven Top 5 positions it achieved. 

This report – in its Seventh Edition – is published by DinarStandard in partnership by the Malaysia Digital 

Economy Corporation (MDEC), SalaamGateway.com, and Dubai Islamic Economy Development Center 

(DIEDC). The comprehensive annual study focuses solely on the continued global growth of the Islamic 

economy, encompassing halal products, Islamic finance, and related lifestyle sectors. 

“Malaysia continues to lead and drive forward the development of Islamic Finance, especially the Islamic 

Digital Economy. Beyond topping the GIEI for this year, other accolades include obtaining third place for 

Muslim Digital Commerce Spending in 2014, investing an estimated US$521 billion, and producing 394 

prominent consumer-facing Digital Islamic Services, as per the Digital Islamic Economy Report 2015 that 

Thomson Reuters produced in collaboration with DinarStandard. These efforts also include bringing 

together industry players, such as capital drivers, venture builders/accelerators, and Shariah advisors to 

proactively engage and contribute towards the development of Malaysia’s Islamic Digital Economy. From 

a government standpoint, we are also actively engaged with regulators like JAKIM, Bank Negara Malaysia, 

and Securities Commission Malaysia to ensure there is a collective commitment to these efforts. As the 

Islamic Economy and Digital Economy are also Key Economic Growth Areas (KEGA) 1 and 2 of the Shared 



 

 

Prosperity Vision 2030, we must double down on efforts to accelerate growth of Malaysia’s Islamic Digital 

Economy. Of course, this is in line with our aspirations to make Malaysia the Heart of Digital ASEAN,” said 

Surina Shukri, CEO of MDEC. 

Other countries in the Top 5 – comprising 73 countries – are UAE, Bahrain, Saudi Arabia, and Indonesia.  

Malaysia’s leadership in the Islamic Economy Indicator Score is reflective of its strength in global Islamic 

Finance development and continuous focus on the Halal products ecosystem.  However, there is still major 

opportunities to consider for increased real marketplace impact.  To-date, there are no Malaysia brands 

from the Halal products and services space operating on a global scale. 

In fact, Malaysia’s exports in Halal products categories have huge opportunities to expand, currently 

ranking as the third largest exporter of Halal products after Indonesia and Turkey (but ranked 15th 

globally). Malaysia’s strong technology ecosystem within OIC-member countries can provide a strong 

platform to become the hub of Islamic digital economy.   

For Abdulla Mohammed Al Awar, CEO of Dubai Islamic Economic Development Centre (DIEDC), it’s been 

an insightful experience for his team as he said: "This year, the report presents carefully identified ‘signals 

of opportunities’ for each of the seven sectors covered, with clear recommendations for governments, 

businesses, and investors to reap substantial economic benefits. Among these signals is the growth of 

Islamic digital startups and ventures, particularly in Islamic fintech. Given its underlying value-based ethos, 

it is encouraging to see the important role that the Islamic economy plays in addressing the needs of global 

ethical consumers and its link to the United Nations’ Sustainable Development Goals.” 

Rafi-uddin Shikoh, CEO and Managing Director of DinarStandard, added: “This year, we are proud to have 

broadened the reach of the report through introducing executive summaries in Arabic, French, Bahasa 

Indonesia, and Spanish. We have also organised live launch events in New York, Madrid, Luxembourg, 

Madinah, Kuala Lumpur, and Jakarta. The expanded coverage highlights the growing impact of the report 

and the Islamic economy worldwide. More importantly the report helped make a business case for funding 

startups and driving multiple national-level halal economy strategies and investments as well as corporate 

expansion initiatives. This includes other marketing activities like exporting tech and digital goods.  



 

 

Global strategic partners of the report this year include modest fashion e-tailer Modanisa, halal certifier 

IFANCA, bank CIMB Islamic, the Halal Trade and Marketing Center (HTMC), and the United Nations High 

Commissioner for Refugees (UNHCR).    

The full SGIE Report 2019/20 is available for download at www.salaamgateway.com/SGIE19-20. 

-Ends- 

 

About MALAYSIA DIGITAL ECONOMY CORPORATION (MDEC)  

Malaysia Digital Economy Corporation (MDEC) is the government agency under the Ministry of 

Communications and Multimedia Malaysia entrusted with leading the nation's digital economy 

forward.  

 

To future proof Malaysia for the digital age, MDEC will leverage our proven track record, industry 

credibility and experienced leadership to connect, catalyse, and commercialise digital 

initiatives to advance a thriving and sustainable digital economy, featuring diversity and 

inclusivity at its core.  

 

#LetsBuildTogether #DigitalMalaysiaForward 

 

To find out more about MDEC’s Digital Economy initiatives, please visit www.mdec.my or follow 

us on: Facebook: @MyMDEC Twitter: @mymdec 
 

About DinarStandard  

DinarStandard is a growth strategy and execution management firm, empowering organizations 

for profitable and responsible global impact. DinarStandard specialises in global halal/ethical 

economy, government innovation, and social impact. Since 2008, DinarStandard has supported 

over 30 government entities, investment institutions, industry leaders, and multi-laterals across12 

countries. Its unique value-proposition is rooted in delivering original facts and foresight-driven 

client impact, grounded in excellence and ethics. 

dinarstandard.com 
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