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EUSAHAWAN YOUNG HEROES SUMMIT 2019 CELEBRATES 

SUCCESSFUL YOUTH ENTREPRENEURS  
 

● The eUsahawan Young Heroes Summit 2019 brings together close to 2,000 

entrepreneurs from across Malaysia to celebrate their achievements for 2019  

● MDEC’s eUsahawan programme continues to unlock opportunities for online business 

expansion, additional income generation, and drive digital entrepreneurship among youths 

● A new video library and editor platform – an MDEC collaboration – is also introduced 

 

Kuala Lumpur, 21 December 2019 - The Malaysia Digital Economy Corporation (MDEC), 

Ministry of Youth and Sports (KBS), and Facebook Malaysia, celebrated the rise of successful 

young entrepreneurs for this year at the eUsahawan Young Heroes Summit 2019.  

 

The day-long event hosted close to 2,000 youth entrepreneurs that run successful businesses 

around Malaysia and provided them with multiple opportunities to discover, understand, and 

engage the digital economy. This includes extensive networking opportunities among each 

other; meeting and learning from the event’s co-organiser, Facebook; and learning more about 

the latest tech and digital trends for 2020. 

 

Included in the day’s programme is the announcement that all entrepreneurs who attended the 

event will be receiving access to a new and easy-to-use video library and editing platform. 

Provided for free for a limited time by MDEC, this service will roll out in stages in Q1 2020. 

 

“The Youth and Sports Ministry has been taking pro-active steps to develop comprehensive 

programmes that accelerate innovation, enhance talent skills, and hone latent skill potential of 

the youths. Case in point, this eUsahawan Young Heroes initiative is one of the key platforms 

we are focused on,” said Syed Saddiq Syed Abdul Rahman, Minister of Youth and Sports 

Malaysia. 

 

He continued: “To-date, this programme has trained 20,653 young entrepreneurs. More 

astounding is how, collectively, this group of newly trained youths managed to record RM52 

million in sales generation. This further reinforces the fact that the eUsahawan programme 

played a critical role in augmenting the under-served and provide them with the means to 

overcome most challenges in the marketplace.”  

 

The eUsahawan Young Heroes Bootcamp, launched in 2019, is a nationwide campaign 

initiated by KBS and MDEC. Developed and managed in partnership with Facebook Malaysia, 

this platform provides continuous advancement of digital marketing skills. These programmes 

are designed especially for Malaysians, especially the country’s youths.  

 



                                                                         

 

 

 

 

“We are always supportive of any initiatives that encourage digital adoption amongst micro-

entrepreneurs in Malaysia. The eUsahawan programme is in line with the government’s 

aspiration to spur entrepreneurship and accelerate the digital economy. By working with global 

industry players, this initiative opens up important prospects by introducing in-demand digital 

skills that range from marketing, content creation, and social media engagement. This ensures 

these young entrepreneurs are provided with the right digital skill sets. This will expand the 

development of a capable and digital savvy talent pipelines that can help propel local 

businesses to the regional and global stages,” said Dato’ Suriani Ahmad, Secretary General, 

Communications and Multimedia Ministry, Malaysia.  

 

Strategic partnership with industry 

According to Surina Shukri, CEO of MDEC, small- and medium-sized entrepreneurs (SMEs) – 

upon registering for eUsahawan – will learn, understand, and leverage on the major functions 

and benefits of being digitalised.  

 

“At its core, the programme is all about empowering youths across the nation with digital 

entrepreneurship knowledge and skills. This programme, and other initiatives that MDEC has 

in place, provide Malaysians with the right insights on how they can thrive in the digital 

economy. Ultimately, we want to digitally enable and empower Malaysians through ecosystem 

initiatives like eUsahawan and this event,” she shared. 

 

“We recognise that SMEs are the backbone of the nation's economy and we are committed to 

support initiatives like KBS-MDEC’s eUsahawan Young Heroes Programme in helping SMEs 

grow and contribute to the country’s digital economy,” said Nicole Tan, Country Director of 

Facebook Malaysia. “Today, we are pleased to jointly celebrate the success of these young 

heroes that programme produced. We will continue to invest in initiatives that will help SMEs 

build digital skills, encourage digital adoption, and scaling education to more businesses, she 

added. 

 

To help businesses meet evolving customer expectations in Southeast Asia and beyond, 

Facebook has launched an online campaign – Commerce In The Era of Conversation. This is 

another step from Facebook that is designed to help businesses create and deliver effective 

and meaningful conversations that hold true values. Supporting whitepapers, a playbook of 

insights, inspirations, and best practices – for both WhatsApp and Messenger – are publicly 

accessible through this initiative.  

 

At the event, Nicole also revealed deep-dive insights on how using chat or messaging to buy 

and sell online is now an entrenched behaviour pattern for Southeast Asia. This trend, known 

as Conversational Commerce (CC) is a dynamic consumer behaviour that two factors. First, it 

engages conversational influence – the process of having an online chat with a brand or seller 

in the lead-up to a purchase or post-sale. After that, it leads into Conversational Transaction – 

a process where buyers place or confirm a final order over social messaging applications or 

on the chat system inside eCommerce websites.  

https://www.facebook.com/business/m/cc/whatsapp
https://www.facebook.com/business/m/cc/messenger


                                                                         

 

 

 

 

 

People adopt CC because it combines the best of both worlds – the personalised advice they 

would get in a physical store with the sheer convenience and variety available to them on 

eCommerce retail channels. Malaysia, at 67%, has the 4th highest level of awareness of CC 

among nine markets assessed. The others on the list includes the United States, Mexico, India, 

Brazil, Indonesia, Philippines, Thailand and Vietnam.  

 

With such a high rank, it reinforces the fact that Malaysia has substantial untapped 

opportunities for growth. 

 

-The End- 

 

    ABOUT MALAYSIA DIGITAL ECONOMY CORPORATION (MDEC) 

Malaysia Digital Economy Corporation (MDEC) is a government agency under the Ministry of 

Communications and Multimedia Malaysia entrusted to lead the nation's digital economy 

forward. 

 

MDEC’s mandate includes driving digital adoption, development of industry ready tech talents, 

digital economy policies and global champions.  

To future proof Malaysia for the digital age, MDEC will leverage its proven track record, industry 

credibility and experienced leadership to connect, catalyse and commercialise digital initiatives 

to advance a thriving and sustainable digital economy placing diversity and inclusivity at its 

core. 

 

#LetsBuildTogether #Seriously Digital #DigitalMalaysiaForward  

 

To find out more about MDEC’s Digital Economy initiatives, please visit www.mdec.my or 

follow us on: 

Facebook: https://www.facebook.com/MyMDEC/ 

Twitter: @mymdec 

 

ABOUT FACEBOOK 

Founded in 2004, Facebook's mission is to give people the power to build community and bring 

the world closer together. People use Facebook to stay connected with friends and family, to 

discover what's going on in the world, and to share and express what matters to them. 

 

Facebook is a trademark of Facebook, Inc.  



                                                                         

 

 

 

 

For media opportunities or further assistance, kindly contact the press contacts below: - 

 

Dayana Safian 

Manager, Digital Life Skills 

Malaysia Digital Economy Corporation (MDEC) 

Office: 03 - 8323 7050 

Email: dayana.safian@mdec.com.my 

 

Vanitha Mani Thevaratnam, 

Account Director 

Arcis Communications (for Facebook Malaysia) 

Office: 03 - 7859 6738 / Mobile: 012 -317 2600 

Email: vanitha@arciscommunications.com 

 

Nurul Atiqah Mustapa 

Account Executive 

Arcis Communications (for Facebook Malaysia) 

Office: 03 - 7859 6738 / Mobile: 019 - 234 1115 

Email: atiqah@arciscommunications.com 

 

Victor Yap 
Senior Executive, Corp Comms Division 
Office: 03-8314 1839  
Email: victor.yap@mdec.com.my 
 
Mohd Firdaus Ismail 
Corp Comms Division 
Office: 03-83141839  
Email: firdaus.ismail@mdec.com.my 
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