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Press Release 

For Immediate Release 

 

MDEC’s largest nationwide e-Dagang Expo (eDX) to prepare 

businesses for the new normal 
 

Week-long virtual event aims to engage over 500,000 entrepreneurs and SMEs in the 

national e-commerce industry, a sector that is expected to hit US$11b in 2025, led by 

electronics and consumer goods   

 

KUALA LUMPUR, 5 MAY 2020: To motivate micro-entrepreneurs and small- and medium-

sized entrepreneurs (SMEs) to take their offline operations to the online space, the 

Malaysian Digital Economy Corporation (MDEC), together with the support of Ministry of 

Communications and Multimedia Malaysia (KKMM), has launched its first e-Dagang 

Expo (eDX), the nation’s largest initiative to-date. Running from 4 May until 8 May 2020, 

eDX aims to address the urgent needs for MSMEs to adopt e-commerce to better 

mitigate the immediate impact of COVID-19 and beyond, as announced at MDEC’s 

first virtual press conference today.  

 

eDX is organised under the ambit of MDEC’s Go eCommerce initiative and has 

confirmed over 35,000 registrations from micro sellers, local businesses, and exporters.  

 

The five-day virtual event aims to engage and upskill entrepreneurs through a series of 

free webinar and panel sessions that are hosted by prominent industry personalities 

from the most successful international e-commerce brands. Even subject matter 

experts have signed on to speak. Key topics include learning how to set up an online 

store, using easy everyday tools to list products on e-marketplaces and understanding 

the ins-and-outs of growing sales domestically and via exports. There will also be 

opportunities for attendees to enjoy discounts provided by participating e-Commerce 

enablers through various fire-sales offers. 

 

“The opportunity offered by e-Commerce is vast. Through the experience in this 

pandemic, e-commerce has become the preferred choice for user convenience and 

value for money. Moreover, traditional players are also becoming more receptive to 

mitigating the decline of brick-and-mortar revenues. eDX will empower MSMEs to scale-

up their online businesses,  steering them in the direction of embracing the new norm 

more confidently. This is an essential step towards bridging the digital gap and 

ultimately boosting Malaysia’s economic growth,” explained Surina Shukri, Chief 

Executive Officer, MDEC. 

 

eDX will achieve this goal through various virtual sessions headlined by leading e-

commerce players such as Shopee, OURSHOP.com by AirAsia, Lazada, Alibaba, 

Carousell, BliBli and eBay, just to name a few.  

 

As e-commerce players are instrumental stakeholders in facilitating this digital shift for 

SMEs, their support will help these businesses quickly understand the disruptive changes 

of this new norm. eDX will also enable partners to identify potential synergies with 

smaller organisations and unlock values that can drive the digitalisation process 

forward. 
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The digital economy contributed 18.5% to Malaysia’s GDP in 2019, the highest within 

ASEAN member countries. Industry reports show Malaysia’s e-commerce market had 

tripled in size since 2015, exceeding US$3 billion in 2019. This is in tandem with Southeast 

Asian e-commerce growth and the current expectation that it will be valued at least, 

US$102 billion by 2025 (Source: e-Conomy Southeast Asia 2019 by Google, Temasek, 

and Bain & Company).   

 

As for the e-commerce sector, it will likely see a 20% growth contribution to the digital 

economy this year, despite the new norm that COVID-19 brought about.  

 

“The projected growth was part of the research work done for the Malaysia’s National 

e-Commerce Strategic Roadmap. This is still achievable through active intervention of 

various ecosystem partners via ongoing initiatives, such as MDEC’s inaugural five-day 

eDX. Industry sentiments expect this to be even higher because of the change in 

consumer behaviour. After all, we believe that while market demands continue to grow, 

people are making their purchases via online right now,” said Dato’ Ng Wan Peng, Chief 

Operating Officer, MDEC. 

 

“With active intervention, expected contribution can potentially go up to as high as 

RM170bil for 2020,” she added. 

 

To sustain this expected growth trajectory, MDEC is firmly committed to accelerate e-

Commerce adoption amongst MSMEs and SMEs through its Go-eCommerce 

programmes.  

 

Event ends this Friday, to secure your place or to follow eDX sessions, log on to www.go-

ecommerce.my/eDX. 

 

### 

 

About Malaysia Digital Economy Corporation (MDEC) 

 

Malaysia Digital Economy Corporation (MDEC) is a government agency under the 

purview of the Ministry of Communications and Multimedia Malaysia entrusted to lead 

Malaysia's digital economy forward. Incorporated in 1996 to oversee the development 

of the MSC Malaysia initiative, MDEC's primary mandate today is to accelerate the 

growth of digitally-skilled Malaysians, digitally-powered businesses and digital 

investments in Malaysia. MDEC is focused on creating inclusive, high-quality growth 

through the nationwide digitalisation initiatives that are in line with the Government’s 

Shared Prosperity Vision 2030 and firmly establishing Malaysia as the Heart of Digital 

ASEAN. 

 

#LetsBuildTogether #DigitalMalaysiaForward 

 

To find out more about MDEC’s Digital Economy initiatives, please visit us at 

https://mdec.my/ or follow us on: 

 

Facebook: https://www.facebook.com/MyMDEC/ 

Twitter: @mymdec 
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