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MDEC Launches SME Digital Guidebook to Empower Digitalisation for the F&B 

and Retail Industry   
 

 The SME Digital Guidebook serves as the first point of reference for SMEs interested to embark 
on digital adoption  

 Provides a step-by-step guide for business to enhance their digital capabilities, as well as latest 
trends that will impact SMEs in the digital economy  

 The Guidebooks come in two forms: a Quick Guide for a high-level view of the methods and 
tools available, and a more comprehensive Digital Guidebook providing more structured, 
detailed approach  
 

 
CYBERJAYA, 12 AUGUST 2021: Malaysia Digital Economy Malaysia (MDEC), Malaysia’s leading 
agency in digital transformation, has launched the SME Digital Guidebook and Quick Guide for the 
Food & Beverages (F&B) and retail industry.  
 
Part of MDEC’s 100 Go Digital initiative, the goal of the Small and Medium-sized Enterprises (SMEs) 
Digital Guidebook is to help SMEs in the retail and F&B sector to reassess their digital opportunities 
and readiness via a step-by-step guide on how to enhance their current digital capabilities and begin 
their digital transformation journey.  
 
“Digital technologies are massively transforming every sector. While this poses a tremendous number 
of challenges for SMEs, particularly traditional businesses, it also creates a wave of new opportunities. 
Malaysia may have scored high on digital readiness rankings, but digital adoption by SMEs and 
traditional businesses is often hindered by – among others – lack of awareness, readiness, know-how, 
and appreciation of the benefits of digitalisation; as well as the oft-misperceived high cost of 
implementing new technologies. 
 
“MDEC developed these essential guidebooks to assist businesses and SMEs to accelerate their digital 
adoption in a structured, easy-to-follow method. This will enable and empower businesses with the 
necessary skills and knowledge, ensuring resiliency and agility against the COVID-19 malaise, setting 
us on-course towards the economic recovery of the nation,” said Surina Shukri, CEO, MDEC.   
 
The SME Digital Guidebooks serves as the first point of reference for SMEs interested to embark on 
digital adoption. Beyond providing a guide for SMEs to kickstart their journey, the guidebook also lists 
down the latest trends that will impact SMEs, lay down the importance of digitalisation, and also direct 
SMEs to available initiatives within Malaysia that SMEs could leverage on.  
 
The Guidebooks are targeted towards small and mid-tiered businesses, especially traditional 
businesses looking to embark on their digital journey. Businesses looking to enhance or improve their 
businesses via digital means will also find the Guidebooks as a useful repository of ideas and 
suggestions.   
 
Currently, the SME Digital Guidebooks are focused on the retail and F&B industry, and comes in two 
reference guides for each sector. The SME Digital Quick Guide is an easy-to-read document for quick 
reference, providing a high-level view for businesses.  
 
The SME Digital Guidebook, on the other hand, is a full document that will take a more structured 
approach in mapping digital needs, technologies, business goals and best practices to guide SMEs in 
elevating their digital capabilities.  
 
The SME Digital Guidebook is co-developed with International Data Corporation (IDC), who provided 
analysis of the market and technology insights.  
 
“Being a ‘digital first’ entity is no longer a choice but has risen to be a focal point for many SMEs to 
operate in current market conditions, and to thrive beyond 2021. The pandemic has permanently 
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changed the manner consumers and businesses operate – and the profound impact of this change has 
resonated across all sectors of the economy; with retail and F&B segments being severely disrupted.  
 
“To accelerate in a Digital Economy, it is crucial for SMEs to leverage upon available platforms and to 
transition its traditional base to one that is digitally-led. The launch of MDEC’s SME Digital Guidebooks 
for the Retail and F&B sector helps provide the first steps for SMEs, as well as the know-how, to 
navigate these challenges, and to set them on the right path towards digitalisation”, said Sudev Bangah, 
Managing Director, IDC ASEAN. 
 
The SME Digital Guidebook and Quick Guide can be accessed and downloaded at 
https://mdec.my/100-godigital/  
 
The SME Digital Guidebook is launched during Malaysia Tech Month 2021 (MTM’21), a virtual and 
month-long curation of digital and technology events geared not only towards showcasing Malaysia as 
a hub of digital investments, but to also enlighten businesses with topics, solutions and tools that can 
aid them in their digital transformation.  
 
For more information of MTM’21, visit mdec.my/mtm2021. Visitors and participants will be able to keep 
track of MTM’21’s many events and talks as well as network with fellow attendees via the Hubilo Events 
app, which can be downloaded on Google Play as well as the Apple App Store.  
 
 

#END# 
 
About Malaysia Tech Month 2021  

 
Malaysia Tech Month 2021 (MTM 2021) is a virtual, month-long curation of electrifying digital and technology 
keynotes, workshops, discussion panels and business-matching sessions. It will feature distinguished group of 
local and international industry speakers and investors to share their expert thoughts and experiences in 4IR-driven 
digital economy. 
 
MTM 2021 will see exciting programmes that will allow the spotlight to be shone upon digital ecosystem leaders 
and creators, leading-edge companies as well as talents, enabling all stakeholders to discover new perspectives 
on domestic and global trends in artificial intelligence, drone tech, data analytics, fintech and digital workforce. 
 
Drawing out new tech conversations from public sector and enterprise decision makers, entrepreneurial and 
academic circles, MTM 2021 aims to drive MDEC's aspirations in establishing Malaysia as the Heart of Digital 
ASEAN and further reinforce Malaysia's position as the first-mover for the rise of the digital economy in the present 
and post-pandemic era. 

 
About Malaysia Digital Economy Corporation (MDEC) 
 

Malaysia Digital Economy Corporation (MDEC) is the agency under the Ministry of Communications and 

Multimedia Malaysia leading the nation's digital transformation for 25 years. MDEC's agenda is Malaysia 5.0, 

enabling a nation deeply integrated with technology, providing equitable digital opportunities to the people and 

businesses.  

 

In order to achieve this, we will focus on four key DIGITAL thrusts, New skills, Adoption, Disruptors 

and Investments. This forms the basis of our NADI Digital brand campaign, that will drive our core programmes for 

the rakyat, business and investors.  MDEC's aim is for Malaysia to become a globally competitive digital nation, 

anchored on inclusivity, sustainability and shared prosperity, firmly establishing Malaysia as the Heart of Digital 

ASEAN. 

 

#Malaysia5.0 #NadiDigital #SayaDigital #MHODA #MyMDEC 

 

To find out more about MDEC’s Digital Economy initiatives, please visit us at www.mdec.my or follow us on: 

Facebook: https://www.facebook.com/MyMDEC/  

Twitter: @mymdec  

 

For media queries, kindly contact:  

Dashika Gnaneswaran -  dashika.gnaneswaran@mdec.com.my  

Simon Yap – simon.yap@mdec.com.my  
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