
 
FOR IMMEDIATE RELEASE 

 

MDEC’S NEW WAVE OF TECH-SAVVY MICRO ENTREPRENEURS  
TO GO GLOBAL 

● MDEC and Cradle Fund join forces to level up an emerging cohort of high 
potential Malaysian entrepreneurs 

● 50 programme participants groomed to achieve more than RM11 million 
in sales revenue over a six-month period 
 
 

Kuala Lumpur, 29 July 2019 – A Sabahan designer selling Borneo Batik clothing, a date-

juice company ridden with heavy debt, and an arm-sleeve business struggling in a 

mature market – these were some of the local enterprises who benefited from the 

eUsahawan Level Up programme, an extension of the eUsahawan initiative by Malaysia 

Digital Economy Corporation (MDEC).  

A collaboration between MDEC and Cradle Fund Sdn. Bhd.’s Coach and Grow 

programme, the eUsahawan Level Up programme offered special training and 

coaching to 50 high-potential participants this year, selected from the total of 113,588 

micro-entrepreneurs trained in 2018 by eUsahawan. 

This is the second cohort graduating from the eUsahawan Level Up programme, which 

has proven to create significant multiplier value for the economy. This is due to the rapid 

expansion of the number of employees, marketing agents, capital and revenue growth 

experienced by participants as they learn to implement high-growth plans. Participants 

who started with the programme more than a year ago have achieved an average 

business growth of 85% annually, compared to other Small & Medium Enterprises (SMEs) 

who typically grow at 7-8% per annum. 

Cumulatively, the latest cohort of graduates achieved more than RM11 million in revenue 

over the period of six months, 106% more than the target they had set at the start of the 

programme. 

For Noorhayati binti Amir, who started her local Borneo Batik clothing business Diva 

Borneo in 2017, the programme has opened her eyes on using social media effectively 



 
to introduce her unique designs to the community and expand her business beyond the 

borders of Ranau, Sabah. 

“I have not only learned how to use social media platforms to advertise my products and 

reach out to potential customers, but also market my designs on e-commerce platforms 

like Borneo Kaki, Lazada and Shopee, in addition to securing two longer-term contracts 

with local retailers and agencies,” shared Noorhayati, whose sales revenue has 

catapulted by nearly 200% at the end of the programme. 

Fellow graduate Asmanizam Razali, owner of Tamar Garden Trading PLT, turned his date-

juice business around with the use of data collection and analytics, to re-formulate his 

business plan, pricing and branding strategies – skills he picked up from the programme. 

His business has seen a vast improvement in sales and expanded to markets like 

Singapore, United Kingdom as well as Kazakhstan. 

Meanwhile, Mohd Azmi Abdullah learned how to expand his arm-sleeve business by 

targeting business-to-business (B2B) segments and exploring new marketing channels. 

“Since joining the programme, I have scaled-up my marketing budget. I now use 

Facebook ads and engage with micro-influencers to promote my products. My goal is to 

open 30 outlets by end of 2019, become a global entrepreneur by 2020, and for KULSOCS 

to emerge as Malaysia’s number one ‘handsocks’ brand,” said Azmi, who recently 

received a large order from a leading hospital in the Klang Valley. 

The top three success stories of this batch, who excelled in various aspects of their 

entrepreneurship journey, are MMI Murni Sdn. Bhd. which exports fruit juices to local and 

international markets; Asphodel Studios, which produces Kimono fabric and is venturing 

into more cross-cultural products of Japanese and Malaysian origin; and Tasneem 

Natural, producer of children’s cosmetic balm. 

“In this era of Digital Economy, our entrepreneurs are drivers of Malaysia’s digital 

economic growth. The eUsahawan Level Up programme is part of our commitment to 

nurture high potential entrepreneurs to establish sustainable businesses through the 

enhancement of digital capabilities, coaching and mentoring. The intensive six-month 

programme equips entrepreneurs with knowledge and skills to push their business to the 



 
global stage and grow beyond their usual boundaries,” said Surina Shukri, CEO of MDEC 

and eUsahawan. 

The eUsahawan Level Up programme, which began in 2017, consists of two parts – six 

months of online and face-to-face training sessions with assigned personal coaches; as 

well as three months of training in modules like Design Thinking, Business and Financial 

Management, Advanced Digital Marketing, Branding Facelift, eCommerce Website 

Development, and Marketing Production Development. In addition, participants also 

receive face-to-face coaching from industry experts. 

 

### 

 

ABOUT MALAYSIA DIGITAL ECONOMY CORPORATION (MDEC) 

Malaysia Digital Economy Corporation (MDEC) is the government agency under 
the Ministry of Communications and Multimedia Malaysia entrusted to lead the 
nation's digital economy forward. 

MDEC’s mandate includes driving digital adoption, development of industry 
ready tech talents, digital economy policies and global champions.   

To future proof Malaysia for the digital age, MDEC will leverage its proven track 
record, industry credibility and experienced leadership to connect, catalyse 
and commercialise digital initiatives to advance a thriving and sustainable 
digital economy placing diversity and inclusivity at its core. 

#LetsBuildTogether #Seriously Digital #DigitalMalaysiaForward 

To find out more about MDEC’s Digital Economy initiatives, please visit 
www.mdec.my or follow us on: 

Facebook: https://www.facebook.com/MyMDEC/ 

Twitter: @mymdec 

 

 

 

 



 
ABOUT eUSHAWAN 

eUsahawan is a national initiative spearheaded by the Malaysia Digital Economy 

Corporation (MDEC), which is aimed at inspiring and providing know-how on 

digital entrepreneurship to Malaysian youths and micro-entrepreneurs. To date, 

eUsahawan and its partners have trained more than 282,856 micro-entrepreneurs 

across Malaysia. 
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Sharifah Syazreen Syed Agail 
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Accompanying photos: 

 

Surina Shukri, CEO of Malaysia Digital Economy Corporation (MDEC), speaking in a panel 

session during the graduation ceremony urged the participants to also be role models, 

to be where they can be seen & encourage Malaysia's youth, future entrepreneurs, & 

those from rural areas to embrace a successful entrepreneurial mindset. 

 



 

 

From left: Dr. Sivapalan Vivekarajah – CEO of Proficeo, Razif Abdul Aziz – Acting CEO of 

Cradle Fund Sdn Bhd, Surina Shukri – CEO of Malaysia Digital Economy Corporation 

(MDEC), with eUsahawan Level Up’s top 3 participants: representative of Haridah binti 

Sahri, founder of Tasneem Naturel, Suraya Mohd Nasir, founder of Asphodel Studio and 

Sobre Aziz, founder of MMI Murni Sdn Bhd. 



 

 

Group photo of the graduating eUsahawan Level Up participants Cohort 2.  

 

 

 


