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The exponential rise and advancement of e-commerce can be
attributed to the constantly evolving macro forces. In understanding
current developments and how they may evolve into industry-
changing paradigms, we can better understand and assess the
opportunities and vulnerabilities future trends may bring.

Changing consumer
behaviors, technological
advancements and
regulatory pressures are
amongst the biggest
drivers of change.
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» Key drivers and technologies
are still at a nascent discovery
and experimental stage.

anywhere, even when you
are on the move

» Key drivers and technologies are
accessible, prevalent, and ready to
be integrated into the ecosystem.

» Key drivers and technologies are
still being actively developed
and not very prevalent.
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